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FOREWORD
| A Message from our Board & Leadership

2024 was the year three of patient, ground-level work came full circle. We closed out “Youth-Jo: Level Up!”, our flagship
partnership with the Embassy of the Kingdom of the Netherlands — a project that, since 2022, had carried nearly 1,700

young Jordanians through foundational training and left almost 900 of them in a job or a business of their own.

We handed our entrepreneurship platform to the Ministry of Digital Economy and Entrepreneurship, free of charge,
because a tool built to serve Jordan's young entrepreneurs belongs in the hands of the institution that will keep it alive after
we move on. And we opened a new chapter with Youth Grow, a five-year partnership that, in just its first quarter, had

already reached over a thousand young people across the Kingdom.

None of this happens without our partners — the Netherlands Embassy, USAID, the Ministry of Agriculture, the National
Agriculture Research Centre, the Jordan Trail Association, and more than sixty public, private and civil-society organizations
who chose to build alongside us this year. It also does not happen without the young women and men who showed up,
again and again, to a training room in Ajloun, a farm in Karak, or a kitchen in Madaba, and decided their circumstances

would not be the last word on their future.

This report is their story as much as it is ours.

Thank you for reading it, and for standing with Partners for Good.

PfG Board & Leadership
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WHO WE ARE

| Partners for Good, at a Glance

Partners for Good (PfG) — registered in Jordan as Entiqal for Training, a non-profit limited liability company — has spent
more than two decades helping communities build the skills, enterprises and partnerships that let people live and prosper
with dignity. Our work is organized around three themes: promoting entrepreneurship and employment, advancing
women's economic empowerment, and strengthening economic security and livelihoods. We deliver it across all twelve

Jordanian governorates, and our reach extends to Yemen, Sri Lanka and the Netherlands.

Over the past five years, that work has added up: 478,115 lives touched by a PfG intervention, 95,623 people with stronger
readiness for a better livelihood, integrations, and work or entrepreneurship, 49,437 women reached through our
economic-empowerment activities, and 292 partner organizations who chose to build alongside us. Eighty-six percent of

the people we work with tell us, afterwards, that our programs made a positive difference in their lives.
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2024

| The Year at a Glance

Three projects, one closing chapter, and a new five-year commitment.

it il G

1,680 897 2.52M JOD 1,113+
Youth completed Employed or self-employed  Invested in YJLU over Youth reached by Youth
foundational training (YJLU) through YJLU 2024-2022 Grow in its first quarter

2024 was a year of closing one major chapter well and opening another with intent. We wound down “Youth-Jo: Level
Up!” (YJLU), our three-year, 2.52 million JOD partnership with the Embassy of the Kingdom of the Netherlands focused

on youth livelihoods in Jordan's tourism and agriculture sectors.

In parallel, we launched Youth Grow, a new five-year, USG-funded program to strengthen youth economic opportunity
nationwide, and handed over our self-funded digital entrepreneurship platform to the Ministry of Digital Economy and
Entrepreneurship. Our self-funded Best Places to Work in Jordan initiative continued to push Jordanian employers to

build better workplaces for women and youth.
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THEME ONE
| Advancing Entrepreneurship & Employment

Digital Platform for Entrepreneurship Support

A self-funded initiative to map the entrepreneurial journey — from first idea to business model to funding — for young
Jordanians in every governorate. In 2024 the platform published entrepreneurship guidance, ran a series profiling
successful Jordanian founders, opened a discussion space linking youth with experienced mentors, hosted virtual coaching

sessions, and helped early-stage founders build business models and access financing.

Youth-Jo: Level Up! (YJLU) — closing a three-year chapter
“On 14 February 2024, PG signed an

Funded by the Embassy of the Kingdom of the Netherlands and . i
agreement transferring exclusive

implemented over 2024-2022 across Amman, Madaba, Ajloun, Karak, ]
ownership and use of the platform to

Jerash, Balga, Aqaba, Petra and Wadi Rum, YJLU set out to build o Witksy of Dl Besmemy end

foundational, technical and entrepreneurial skills for youth in tourism .
Entrepreneurship, at no cost, to support

and agriculture value chains — and to convert that training into jobs. the long-term development of Jordan's

Against a project-wide budget of 2,520,983 JOD, this is what three entrepreneurship ecosystem.”

years of implementation delivered:

Youth-Jo: Level Up! Journey, 2022-2024 (Cumulative)

Applications received 5,786

Foundational skills - completed 1,680

Qualified for further - pathways

Technical/ vocational - training

Employed or self-employed
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Foundational Skilling Program
reach, by gender

youth trained

1,680 youth completed the Foundational Skilling Program — 887 women and 793 men.

e 1,680 youth completed the Foundational Skilling Program (793 male, 887 female); %91 said it advanced the skills they
needed for employment or self-employment, and graduates shared what they learned with more than 6,000 people in

their own communities.

* 114 youth completed five-day entrepreneurship boot camps (including 28 Syrian refugees); %98 said the training helped

them develop self-employment skills, and pre/post assessments showed a %17.4 average skills improvement.

* 106 community-based tourism micro-entrepreneurs were trained across Ajloun, Jerash, As Salt, Agaba and Wadi Musa,
backed by 176 one-to-one mentorship sessions, 24 seed grants worth 30,000 JOD, and links to an e-marketing platform

for 51 existing businesses.

* 100 youth were supported through an agriculture entrepreneurship track, including cohorts in Jerash, Amman and around

the Olive Festival at Mecca Mall.

* 12 young people took up micro-franchises PfG helped structure — 6 young women running a children's entertainment
franchise in Agaba, and 6 young men running catering and barista franchises across the southern, middle and northern

regions.

Youth employed or self-employed by sector, 2024-2022

392

Traditional Aariculture Non-traditional tourism
tourism 9 (adventure & CBT)
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Employment outcomes met or exceeded target in every track PfG measured.

e Traditional tourism vocational training: 992 candidates reached, 425 enrolled, and 260 employed against a target of 252.

¢ Non-traditional and adventure tourism: 245 youth employed or self-employed against a target of 245, including 98
trained with the Jordan Trail Association (59 now listed as official trail service providers), 50 through Mosaic vocational
training in Petra and Wadi Musa, 29 contracted with Wadi Fynan Eco Lodge, and 20 local guides in As Salt placed at %100

employment.

* Agriculture: 392 youth employed against a target of 250, supported by technical training for 188 participants in

hydroponics, post-harvest management and agricultural marketing, 90 market-actor partnerships, and 84 internships.

* 62 market-driven project requests were completed with National Sector Skills Council members (against a target of 60),

and Luminus secured 15 internship placements for students in tourism, hospitality and ICT roles.

Youth Grow — a new five-year commitment begins

Funded by the U.S. Government and designed to run for five years, Youth Grow aims to change the economic trajectory of
Jordanian youth by strengthening local systems, expanding access to income-generating opportunities, and building youth

leadership. Between October and December 2024, its first full quarter of activity, the program was already moving at scale:

Youth reached through career-guidance sessions 688
Partner organizations engaged 44

Youth cebters conncted 32

e Coordinated with 44 partner organizations and the Ministry of Youth to deliver career-guidance sessions reaching 688

young people, and helped launch a self-guided digital career-counseling portal.

e Trained over 1,113 youth remotely in job readiness and workplace skills, in partnership with 32 youth centres, with strong

female participation.

* Supported three intensive entrepreneurship training programs for finalists of the Ministry of Youth's national
entrepreneurship competition (central, northern and southern regions), plus early work to identify youth-led organizations

for capacity building and youth centres ready for conversion into youth employment hubs.
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THEME TWO
| Advancing Women's Economic Empowerment

Best Places to Work in Jordan

Now a recurring, self-funded PfG initiative, Best Places to Work pushes Jordanian employers to build workplaces where
women and youth can thrive — and rewards the ones that do. In 2024, PfG raised awareness of why workplace
environments matter for economic performance, ran a media campaign and a multi-stakeholder conference on the role of
workplace culture in women's and youth economic participation, reopened registration for companies wanting to take part,
assessed participating workplaces against defined criteria, delivered tailored improvement plans to close the gaps, and

publicly recognized the companies that stood out.

Women at the centre of YJLU

* 25 Syrian refugee women completed a six-week Mosaic vocational training program in Madaba, followed by four weeks

of in-job training, with %100 now placed at Nebo's Pearl showroom.
* 17 of 18 trainees in a food-packaging program with Farm-Jo were women — %100 now employed.

e 68 of the 106 community-based tourism micro-entrepreneurs PfG trained were women, several of whom went on to

showcase and sell their work through partner marketplaces

* 7 of the 20 trainees in PfG's Aqaba housekeeping program were women, training toward an %85 overall employment

rate for the cohort.

This mosaic training has been a journey of self-discovery. It allowed me to merge my love for drawing

with practical skills, opening doors to support my university education and realize my dreams.

Alaa Ali Jassim Al-Saleem, Mosaic training graduate, Madaba

As a woman in a male-dominated field, I've shown that gender shouldn't define your career. The training
paved my way to success at the Talbi Hotel. I'm grateful for this opportunity to break stereotypes and

pursue my passion.

Hadeel, Housekeeping training graduate, Agaba
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THEME THREE
| Strengthening Economic Security & Livelihoods

Livelihoods work in 2024 concentrated on Jordan's agriculture and non-traditional tourism value chains — sectors where

PfG sees the greatest untapped potential for sustainable, local income.

* 150 agricultural workers in Al-Sultani (Karak governorate) took part in a Ministry of Agriculture partnership program in

November 142 ;2024 graduated after three days of practical, farm-based training at Alhaq Farm.

* 16 engineers were trained on IRRICAD irrigation-design software, supporting the modernization of 40 farms and
improving water efficiency and crop yields; a linked pitching event connected participants with mentors and funders

and refined 15 business proposals.

* 50 students received hands-on technical training at the National Agriculture Research Centre (NARC) on hydroponic

farming techniques.

* 188 participants completed agriculture technical training in hydroponics, post-harvest management and agricultural

marketing, backed by partnerships with 90 market actors that produced 84 internships and 54 job placements.

* In non-traditional tourism, 29 service providers were trained and contracted with Wadi Fynan Eco Lodge, and 9 youth

completed bike-trail maintenance and safety training in Wadi Musa, each guaranteed a formal letter of employment.

At 19, this training was more than learning mosaic art; it was about shaping my future, nurturing

teamwork, and building a foundation for my creative aspirations.

Sedra Abdul Nasser Jumaa Al-Farhan, age 19, Mosaic training graduate, Madaba
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FACES OF 2024
| The People Behind the Numbers
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This course changed my life. Overcoming my disability and societal barriers, | am now proudly working

at MovenPick Hotel. Thank you for guiding me towards my dream in hotel management.

Saad, Housekeeping training graduate, Aqaba

As an individual with special needs, this training wasn't just about learning a craft — it was about finding

a voice and a space in the mosaic world that celebrates my unique perspective and creativity.

Zohra, Mosaic training graduate, Madaba

Transformed from a novice to a skilled artist, this course in Madaba has not only honed my mosaic skills

but also empowered me to contribute to our rich cultural heritage and inspire others.

Najah Ali Hussein, Mosaic training graduate, Madaba




PARTNERSHIPS & REACH
Built Together

Every result in this report was made possible with partners. In 2024, PfG worked with:

Donors & Funders

Embassy of the Kingdom of the Netherlands - United States Agency for International Development (USAID) -

PfG's own resources (self-funded initiatives).

Government Partners

Ministry of Digital Economy and Entrepreneurship - Ministry of Agriculture - Ministry of Youth - National
Agriculture Research Centre (NARC) - Agriculture Credit Corporation.

Implementation & Technical Partners
Luminus - Jordan Trail Association - Jordanian Association of Agricultural Engineers - Farm-Jo - FITE - Dar Abu
Abdulla - Wadi Fynan Eco Lodge - Experience Jordan Tourism - ECEAT - GIZ - and more than 60 public- and

private-sector partners.

Where We Worked
Amman - Madaba - Ajloun - Karak - Jerash - Balga (As Salt) - Agaba - Petra - Wadi Musa - Wadi Rum — reaching

into all twelve Jordanian governorates through PfG's broader portfolio.

Page 12




FINANCIAL SNAPSHOT
| How 2024 Was Funded

Every result in this report was made possible with partners. In 2024, PfG worked with:

Project Funder Note

Youth-Jo: Level Up! (YJLU) Embassy of the Kingdom of the Netherlands 3.5M USD 2022 - 2024

5-year program; launched 2023

Youth Grow United States Government (USAID) 3.0M USD
Digital Platform for Transferred to Ministry of Digital
i Self-funded Economy & Entrepreneurshi
Entrepreneurship Support y P P
Feb 2024
Best Places to Work in Jordan Self-funded Delivered through PfG's own
resources

LOOKING AHEAD
| Into 2025

In 2025, PfG will carry Youth Grow into its second year, deepen our Best Places to Work partnerships, and open
discussions on a new partnership with the European Union and Enabel to bring demand-driven skills training to youth,

women and Syrian refugees in Jordan. We go into it grateful for everyone who built 2024 with us.
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THANK YOU

Building a Better Tomorrow, Together

To every partner, donor, trainer, mentor, and — above all —
every young Jordanian who trusted us with a part of their
journey in 2024: thank you.

BUILDING A BETTER
TOMORROW, TOGETHER




